S702458-1-12

IE R

TROHZIZEROVBHV ELEOTITESETWELEE £T,
THEEBNT LRERLRISWERE A,

LMY XTI ITERAM F2hR F 1R
No | ETIEf& T i E
ﬁmo 0 olo|olo|olol1|{r[1|r|1]|1]|1]1 fiébao 0 oloffofofo)o|r|rv|{r|r|1]1]1]
p. 23 Ebl© 0 olo|alafa)1]alololol1|1]|1]1 Ell 0 0 olol[1f{1|1|1]ololojaf1|1]|1]
1| ®1-10 Fld o 0 1 ololal1]eloi]|1]o]o]1 |1 Flbd 0 0 11llolof1||1|alol1]1]|ofol1]|1
A b © 1 ol1|alafal1]alr]o|1|o|1|o]1 b O 1 o|1|fof1|of|1]ol1|o|1|o|1|O]|1
ke > b - \ )
¥EFEFO [ (any) &by
@) sZ39RavEaA—FrVT @) #39RIVEaA—FrvT
259 RIvEa—FTs P EF, Web H—)UF, HTML E40E O2Z9RFRIVEa—FaTEEF Ry D=0 (A5 )
BIFEDBRE T 7 AILELTERBLTHE, Web T35 EED DR ICH—ERZERETD I TR (B) Hiigh, -5 R
Web 253472 VT MITFPDERICGUT, 4 V5 —xw bMEE BET—) DB PHNEEFERT LK, U—ERERTD L
p81 i E% FEUT, CNSDEHZEET DWEZER5FT. M0 Web U— WO OVEa—FTVIERTY, 2y M=oV Ea—FT1 VT
JUF, oo UHRABRLTBVZTI7AIL (lEH—) Zxdid o8 WO REZ, fAREOH=L SAUEWEA fcbDICBETNEFFIRY
BELDVED STz TR, IRTECIE. EXRICIRUTIOIZ LERTL, 2EEHDOFET.
BREISAT 2 MMOXEYD DEMINR— I DEREY, T—y~—2
SEELE DO —mEMICEDF U,
R 4C (BRFERIDRR) 4P (BEEAIDIRR) 2% 4C (BERIDRR) 4P (BRFEEIDIRR)
Consumer's value Froduct Customer value Product
2@ (BEE(C & >TOME) (WBRZDBEDODRE- B (REE(C & >TOfHE) (HRTDDDDRE-
#) g77)
9 P. 287 - Consumer’s cost Price - Customer cost Price
]8—4 a (EEEDEETIER) (BB a (EEED&ET HEA) (BB IEHE)
T Consumer's convenience Place itz Convenience Place
(Fr=IL) (AT EDEES) (RFEHE) (FrxI) (BATTEDBES) (BRFES3)
- Communication Promaotion n Communication Promation
JHE-vsY (B ED) (LSS JOE-YaY () (&SR

AT AT v 7




	S702458-1-12

